
GHANA'S TOURISM BOOM
A Data-Driven Guide for Aspiring Travel Entrepreneurs

An Unprecedented Surge
Ghana's tourism sector is experiencing a period of extraordinary growth. Key

performance indicators from 2024 paint a picture of a vibrant, expanding

market ripe with opportunity.

US$4.8B
Total Revenue in 2024

+27% YoY

1.29M
International Arrivals

+12% YoY

1.68M
Domestic Visits

+19% YoY

6,702



Revenue and Arrival Trends

The dual trends of rising revenues and increasing visitor numbers from

2023 to 2024 illustrate a powerful market expansion, reinforcing the

sector's post-pandemic momentum.

Understanding the Modern Traveler to
Ghana

Primary Motivations for Visits

,
Licensed Enterprises

+16% YoY



Travelers come to Ghana for diverse reasons, with family visits and

holidays leading the way. This mix highlights opportunities for both leisure

and diaspora-focused travel products.

Top International Source Markets

The USA, Nigeria, and the UK are the dominant source markets,

underscoring strong transatlantic and regional ties. The significant growth

from Nigeria indicates a particularly strong and growing interest within

West Africa.



Tapping into High-Value Niches

🏛️
Heritage & Diaspora

Capitalize on the powerful "Year of Return" momentum. Offer immersive

ancestral tours, connecting the global diaspora to their roots through

historical sites like Cape Coast and Elmina castles.

🌿
Ecotourism & Adventure

Develop sustainable tours around natural wonders like Kakum's canopy

walk or Mole National Park. Focus on community-based initiatives that

appeal to the conscious traveler.



🍲
Culinary Tourism

This market is largely untapped. Create authentic food journeys, from

cooking classes with local chefs to tours of vibrant food markets,

showcasing Ghana's rich gastronomic heritage.

The Value Proposition: Niche Market Spending

Specializing in high-value niches can dramatically increase revenue per

visitor. Medical tourism, for instance, shows a spend four times greater

than that of a general tourist, highlighting the profitability of specialized

services.

Navigating the Path to Success

While opportunities abound, entrepreneurs must strategically navigate several

key challenges. Acknowledging these hurdles is the first step toward building a

resilient and successful travel business in Ghana.



🚧
Infrastructure Gaps
Poor road conditions can make accessing some tourist sites

difficult. Plan logistics carefully, invest in robust transportation,

and consider focusing on more accessible destinations initially.

⭐

Service Quality
There's a recognized need for improved customer service.

Differentiate your business by investing heavily in staff training

and professional, certified guides to offer a premium

experience.

💰

The E-Levy Impact
The tax on electronic transfers has made some consumers revert

to cash. Offer diverse payment options (cash, card, mobile

money) and ensure GRA registration to leverage exemptions for

merchant payments.

Your Regulatory Roadmap

The Ghana Tourism Authority (GTA) has a structured process for licensing new

travel businesses. Following this roadmap diligently is crucial for legal and

smooth operations.

Registration

Begin by registering your business entity and key personnel

through the official online portal. This is the foundational step to

establishing your legal presence.
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Infographic created to analyze the viability of Ghana's travel sector for new entrepreneurs.

Data sourced from the "Navigating Ghana's Tourism Landscape" strategic assessment.

Inspection & Assessment

A GTA team will inspect your premises and operations to ensure

compliance with standards. They will provide guidance and

assess your readiness to operate.
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Licensing

Upon successful inspection, you'll receive your operational

license, governed by regulations like LI 2389. This officially

permits you to conduct travel business in Ghana.
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